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Fernald Preserve History
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Vision for the Future of Fernald is a 
Product of the Past
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Stakeholder Input is Crucial



Visitors Center & Exhibit 
Design & Development
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Exhibits Reveal, Engage, and 
Preserve History
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Exhibits Comprised of 12 Sub-themes
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Visitors Center Houses Current 
Site Information 
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Visitors Center Design Considerations
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Serving as a Community Asset



Current Mound Science & Energy Museum
(future Mound Cold War Discovery Center)
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Mound Cold War Discovery Center
 MOA with Dayton History (501.c.3), Mound Development Corporation 

(property owner), Mound Science & Energy Museum (501.c.3), and DOE 
signed February 2015.

• Dayton History, via Cooperative Agreement with DOE, is lead for 
project, to include remodeling of facility; design, fabrication and 
installation of exhibits; start up & initial operation of facility

• MDC leases facility to Dayton History and provides maintenance of 
facility, grounds, parking lot

• MSEM provides artifacts and historical archive accumulated since 
Mound Plant closed, volunteers, and subject matter experts for  
review and development of new exhibits

• DOE provides funds and has substantial involvement in design of  
remodel and exhibits, and operation of new facility

• Two years of capital build up and five years of operations.
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Mound Cold War Discovery Center
 Cooperative Agreement (DOE/Dayton History contractual agreement) 

signed September 2015.  Provides funding for:

• Remodel current MSEM building.  First floor space will be remodeled 
to accommodate 10 exhibits, second floor will house auditorium, 
bathroom and small offices.  Building is 10,320 SF (~7,000 SF) 
utilized for “Mound Cold War Discovery Center.”  

• Dayton History to perform complete box inventory and cataloging of 
historical references (e.g., photos, reports, artifacts) to professional 
standards upon receipt of PastPerfect database and 
references/artifacts from MSEM.  

• Dayton History to digitize MSEM archival photos (high resolution).  All 
MSEM archival images digitized by Dayton History will be shared with 
MSEM.

 Dayton History will have two years for build out and five years of 
operations under the Cooperative Agreement.
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Mound Cold War Discovery Center

14



Mound Cold War Discovery Center
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Mound Cold War Discovery Center
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Mound Cold War Discovery Center

Cost Estimate:
Design and Construction

 Year 1 - $29,732
 Year 2 - $515,618

Operational costs (to include 4 FTE)
 Year 3 - $340,500
 Year 4 - $340,500
 Year 5 - $340,500

TOTAL Cost:  $1,833,850
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Mound Cold War Discovery Center
 SCHEDULE: 

• Building Design complete – September 2016

• Exhibit Design

 Phase I – May 2016

 Phase II – August 2016

 Phase III – February 2017

 Final Exhibit Design complete – March 2017

• Construction complete – September 2017

• Ribbon Cutting – October 2017

 Other activities include developing a Marketing Strategy, Educational 
Programs, and Workshops to engage the public.

 Building exterior and street signage for MCWDC to be installed just 
before ribbon cutting.
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Mound Cold War Discovery Center
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Mound Cold War Discovery Center
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Mound Cold War Discovery Center

Success Stories: 

• Full cooperation of MDC (building owner) to use remaining 
funds in DOE Comprehensive Reuse Grant funds to install 
new signage for MCWDC.

• Full participation of MSEM volunteers (and other Mound 
subject matter experts) in design of future MCWDC exhibits.

• Professionalism of Dayton History personnel when working 
with MSEM volunteers, including  discussions re. new & 
improved methods for engaging a more diverse audience.

• Future MCWDC exhibits expected to attract broader (and 
returning) audience than current, highly scientific MSEM 
exhibits.   

21



Mound Cold War Discovery Center

Challenges:
• Discussions continue with Dayton History re. incorporation of 

former Mound CERCLA Reading Room capabilities into “LM” 
exhibit of MCWDC. 

• Differences in opinion on target audience for MCWDC exhibits 
(e.g., fifth grade reading level vs. college student).

• Reluctance of some MSEM volunteers to turn over photos and 
artifacts compiled past several years since Mound Plant 
closed, to new DOE Grant recipient (Dayton History)

• Comparison of design for MCWDC (funding capped at $1.8M) 
to amenities in Fernald Visitors Center (where CERCLA 
remedy requires continued federal ownership and public 
outreach activities, including hiking trails, community space 
available to non-profit organizations, etc.
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Mound Cold War Discovery Center
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Mound Cold War Discovery Center
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For further information:

Sue Smiley, U.S. DOE, Office of Legacy Management 

sue.smiley@lm.doe.gov

513-648-3333


